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Å The Barlinek Group's products are :

ï Triple-layered floorboard (Barlinek Floorboard) 

ï Ecological fuel (pellets, briquette)

ï Skirting board

ï Solid wood board

Å Production potential in 2011 : 

ï Barlinek Floorboard ï9,4 million m2

ï Pellets ï156 thousand tonnes

ï Skirting board ï6 million linear metres

ï Solid wood board ï350 - 400 thousand m2 

The Group's activity



TheGroup'sShareholding

Barcocapital 
Investment 

Limited
11%

FTF Galleon S.A.
58%

Others
31%

Current share price:  3,96 zğ  (as of 10.05.2011)



OrganisationalStructure of theBarlinekGroup

Barlinek Innowacje 

sp. z o.o.

(100%)

Barlinek Deutschland 

GmbH

(100%)

Barlinek Norge AS

(100%)

Barlinek Inwestycje

sp. z o.o.

(100%)

Barlinek RUS Trade 

sp. z o.o.

(100%)

Barlinek RUS

sp. z o.o.

(100%)

Barlinek ROMANIA S.A.

(99,9%)

Barlinek Ukraina

Sp. z o.o.

Barlinek Luxembourg 

S.a.r.l.

(100%)

Barlinek Invest

sp. z o.o.

(62,37%)

BCDF Ltd

(100%)

BARLINEK S.A.

Barlinek Cyprus Ltd

(0,05%)
BCDF I Ltd



Production plants and tradecompanies 

solid wood board briquette

Production plants Trade companies

Barlinek Floorboard pellets skirting boards



Financial results
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Floorboard



Several facts about Barlinekfloorboard 

Å3 layers of natural wood, 

ÅTop layer of over 20 wood types,

ÅVarious types of finish (lacquer, oil),

ÅCan be glued together or laid in floating 

system; 

ÅOriginal barclick connection allowing 

quick, clean and easy assembly

ÅCan be laid on under-floor heating 

system



Products ςFloorboard

Production potential in millions m2

Company 2002 2003 2004 2005 2006 2007 2008 2009 2010

Barlinek Investment (PL) 0,9 1,6 2,9 4,0 4,9 6,1 6,4 6,2 6,2

Barlinek Invest (UA) 2,0 2,0 2,0 2,0

Barlinek Romania (RO) 1,2 1,2

The Group all together 0,9 1,6 2,9 4 4,9 8,1 8,4 9,4 9,4



Products ςFloorboard

Geographic sales structure in 2010

Poland
20%

Western Europe
33%

Central and 
Eastern Europe

26%

Scandinavia
18%Others 

4%
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